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\ Nestle

Good Food, Good Life

A. Schedule to Conditions of Entry

TERMS AND CONDITIONS

1. Organiser Nestlé Products Sdn. Bhd. [197901000966]
2. Campaign: “Raya Jimat, Lebih Ceria Menyambut Aidilfitri” Campaign
3. Scheduleand | i. Set out below are details of the Campaign participating outlets, the specific campaign

Location of
Campaign:

dates based on participating outlets and location during the period starting from 1°t March
2024 until 7" April 2024 (weekends only) (“Campaign Period”):

Account Start Time | End Time Break Time Remarks
Non Muslim
Lunch
Mydin & 13:00 - 14:00 Central, Northern & Southern
Econsave & . . Dinner (Every Saturday & Sunday)
Billion / Pantai 10:00:00 10:00:00 17:00-18:00
Timor Muslim East Coast
13:30 - 14:00 (Every Friday & Saturday)
18:40 - 20:10

Outlet: Mydin Peninsular Malaysia

No Region Outlet Campaign Dates
15t—2nd, 29th — 30t Mar’24
1 EAST COAST MYDIN B Baru Tunj ' ’
ST COAS andar Baru Tunjong 5 _ 6th Apr'24
2 NORTHERN MYDIN Bertam 30" - 31t Mar’'24, 6% — 7" Apr'24
3 NORTHERN MYDIN Bukit Jambul 30" - 31*Mar'24
4 NORTHERN MYDIN Bukit Mertajam 30" — 31 Mar’24
1st_2nd 2 th _ thM 24
5 EAST COAST MYDIN Gong Badak o —96”‘ A3F?r’24 ar'24,
1t — 27, 29t - 30" Mar’24,
EAST COAST MYDIN Hyper Kuala Terengganu 5t _ 60 Apr'24
7 EAST COAST MYDIN Kubang Kerian 29 — 30" Mar’24, 5" — 6" Apr'24
nd _ qrd th _ st ’
8 NORTHERN MYDIN Meru Raya 2 36613_07:»1 A?’plr,z'::'ar 24,
2nd — 34 30t — 31t Mar'24
THERN MYDIN MITC Melak : ’
9 Sou C Melaka 6t — 7t Apr'24
10 SOUTHERN MYDIN Mutiara Rini 30" — 31 Mar’'24
11 CENTRAL MYDIN Semenyih 2nd — 314 30t — 31t Mar’24
12 CENTRAL MYDIN Senawang 2nd —3rd 30t — 315t Mar’'24
13 CENTRAL MYDIN Seremban 2 2" — 3, 30" - 31 Mar'24
14 SOUTHERN MYDIN Taman Rinting 30" — 31t Mar’24, 6" — 7*" Apr'24
2nd — 314 30t — 315 Mar’24,
15 CENTRAL MYDIN USJ 6% — 7% Apr'24

Outlet: Econsave Peninsular Malaysia

No Region Outlets Campaign Dates
2nd — 314, 30t — 315t Mar’24,
1 CENTRAL ECONSAVE Balakong 61— 7 Apr'24
2nd —3rd, 30t — 315 Mar’'24
2 E L E EB i y !
CENTRA CONSAVE Bangi 61— 7" Apr'24
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2nd —3rd 30t — 315t Mar’24,

3 CENTRAL ECONSAVE Batang Kali 6% — 70 Apr'24

4 CENTRAL ECONSAVE Forest Height 2m — 3r9Mar’24, 6" — 7t Apr'24

5 CENTRAL ECONSAVE Jenjarom 2m — 3r9Mar’24, 6" — 7t Apr'24

6 CENTRAL ECONSAVE Pandamaran 2 —3r9Mar’24, 6t — 7t Apr'24

7 EAST COAST ECONSAVE Pasir Puteh 15t = 2" Mar’24, 5t — 7t Apr'24

8 NORTHERN ECONSAVE Alma 30% - 31%*Mar’24, 6" — 7" Apr'24

9 NORTHERN ECONSAVE Ayer Hitam 30% - 315t Mar’'24, 6" — 7" Apr'24
. 2nd — 31 30t — 31t Mar’24,

10 NORTHERN ECONSAVE Jawi 6% — 7' Apr24

11 NORTHERN ECONSAVE Kamunting 2" —3"Mar’24, 6" — 7t Apr'24

12 SOUTHERN ECONSAVE Daiman Jaya 2m —3r9Mar’24, 6% — 7t Apr'24

2nd — 31, 30t — 315 Mar’24,
13 SOUTHERN ECONSAVE Kluang 6% — 7' Apr24
14 SOUTHERN ECONSAVE Muar 2" —3"Mar’24, 6" — 7t Apr'24

Outlet: Billion/ Pantai Timor Malaysia

No Region Outlets Campaign Dates
1 CENTRAL BILLION Port Dickson 9th — 10, 23" — 24 Mar’24
2 CENTRAL BILLION Semenyih 2nd—3rd 16t — 17t 30t — 31 Mar’24
3 EAST COAST BILLION P2 ';f)ar:gT'mor Pintu 8th— gth 2274 _ 2319 Mar'24
4 EasTcoasT | PANTAITIMOR @ Bukit Bunga gth— gth 2gth — 30th Mar'24
Kelantan
5 EAST COAST PANTAI TIMOR Hyper 15t — 16 29t — 30t Mar'24
Pengkalan Chepa
6 EAST COAST PANTAI TIMOR Jelawat 15t—2nd 15t — 16t Mar'24
7 EAST COAST PANTAI TIMOR Jerteh (BILLION) 15t — 2" Mar’24, 5t — 6™ Apr'24
8 EAST COAST PANTAI TIMOR Kuala Krai 8th —gth 22— 231 Mar’'24
9 EAST COAST PANTAI TIMOR Lubok Jung 8th —9thMar’24, 5t — 6 Apr'24
10 EAST COAST PANTAI TIMOR Tanah Merah 1t —2nd 15t — 16t Mar'24
11 NORTHERN BILLION Butterworth 9th — 10, 23" — 24" Mar’24
12 NORTHERN BILLION Jelapang 2nd—3rd 16t — 17t 30t — 31t Mar’24
13 NORTHERN BILLION Seberang Jaya 2nd—3rd 16t — 17t 30t — 31 Mar’24
BILLION Sri Manjung(BILLION
14 NORTHERN LUMUJT) & gth — 10th, 2319 — 24th Mar'24
15 SOUTHERN BILLION Taman Yayasan 9th — 10t Mar’24, 6" — 7t" Apr'24

4. Eligibility:

The Campaign is open to all individual legal residents of Malaysia with a valid identification
document, aged 18 years and above as at the start of the Campaign Period. The Organiser
reserves the right to request for evidence of identification documents.

5. Redemption
Method:

To participate in the Campaign, shoppers are required to purchase at least RM28 worth of Nestlé
products for Tier 1 promo mechanic; or RM38 worth of Nestlé products for Tier 2 promo

mechanic.

Step 1: Purchase RM28 or RM38 of selected Nestlé products at selected Mydin, Econsave, Billion,
and Pantai Timor outlets following the date and participation locations.

Step 2: Show your receipts as proof of purchase to the “Raya Jimat, Lebih Ceria Menyambut
Aidilfitri” push promoter at these participating outlets and participate in the game to win
attractive prizes.
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Step 3: Once the prize is redeemed, the original receipt will be signed or stamped with
“Redeemed” by the push promoter or the organizer.

6. Prize

The following are prizes made available by the Organiser for the Campaign to be won by the
eligible and successful shoppers:

- Multifunction Storage Box

- Milo Hi Fibre (Sachet)

- Milo Original 240ml (Can)

- Nescafe 3in1 Sampling Sleeve

- Nescafe Mocha 240ml (Can)

- Maggi Laksa Warisan (Small Pack)

- Nestlé Omega Plus with Oats (Sachet)

- Koko Krunch 25g (Small Pack)

- NIN Tote Bag

- Batik Bento Box

- KAMI Tote Bag

- Gold Mixes Sampling Sleeve (Dark Latte & Creamy Latte)

7. Date and
Location of
Campaign
/Redemption:

Eligible shoppers are entitled to take part in the Campaign at the outlet and location from which
the participating Nestlé Products were purchased based on the Campaign date and outlet listed
in the schedule above. Purchases that are made from other outlets or made on dates not listed
in the schedule are not entitled to take part in the Campaign. Examples of non-eligibility are:
- Purchase made on 1st March 2024 (Friday) and redeem at the same outlet on 2" — 3™
March 2024 (Saturday and Sunday).
- Purchase made on 2" March 2024 (Saturday) at Econsave Sepang and redeem at other
Econsave / Mydin/ Billion outlets.
- Purchase made on 2" March (Saturday) at Econsave Semenyih and redeem at Econsave
Port Dicksion.

8. Additional
Terms:

Each successful shopper is entitled to only win:
I.  Tier 1 (RM28): maximum one (1) prize in one [1] single Original Receipt
Il.  Tier 2 (RM38): maximum two (2) prizes in one [1] single Original Receipt

- Example: Purchase RM28 — RM37 worth of Nestlé Products shopper is entitled to win
only one [1] prize by participating Tier 1 of promo mechanic of the campaign.

- Example: Purchase RM38 & above worth of Nestlé Products shopper is entitled to win
only two [2] prizes by participating Tier 2 of promo mechanic of the campaign.

All items redeemed CANNOT BE RESOLD.

Nestlé products below are not entitled to participate in the campaign:
1. All Starbuck Products

Nespresso

Nestle Infant Formula Step 1 & Step 2

Nutren

vk W

Purina
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This Schedule to Conditions of Entry must be read together with the Conditions of Entry available at

www.dearnestle.com.my/raya-jimat-lebih-ceria-menyambut-aidilfitri, collectively “Terms Page 4 of 6 and Conditions”,

and shall be binding on all participants who participate in this Campaign (hereinafter referred to as “Participants”,

n n

“Participant”, “You”, “you”, “your”).

By participating in the Campaign / Redemption, you have read and agreed to the Terms and Conditions and the

processing of your personal information in the Privacy Notice attached to the Terms and Conditions at

www.dearnestle.com.my/raya-jimat-lebih-ceria-menyambut-aidilfitri.

Consumer Services Contact No.: 1800 88 3433.

Conditions of Entry

1.

11

1.2

1.3

2.1

2.2

3.1

3.2

Introduction

This Conditions of Entry are to be read together with the Schedule to Conditions of Entry. To the extent that
there is any inconsistency between these conditions of entry and the Schedule to Conditions of Entry, the
Schedule to Conditions of Entry prevails. The Conditions of Entry and the Schedule to Condition of Entry shall
collectively be referred to as the “Terms and Conditions”. Each capitalized term not otherwise defined herein
shall have the meaning ascribed to such term in the Schedule to Conditions of Entry. Defined terms will be
used singular or plural as the case may be.

The Organiser reserves the right in its sole discretion, without prior notice, and without any liability to any
person, at any time to change the Terms and Conditions including to change the Campaign Period, make Prize
substitutions, cancel, terminate or suspend the Campaign in whole or in part. In the event of any changes to
the Terms and Conditions, Participants agree that their continued participation in the Campaign will constitute
their acceptance of the Terms and Conditions (as changed).

The Organiser’s decision on all matters relating to the Campaign including judging and selection of winners
will be final, binding and conclusive on all Participants, and no correspondence or appeals will be entertained.

Campaign Entries / Redemption

By submitting an entry to the Campaign / Redemption, Participants are deemed to have understood and
agreed to be bound by the Terms and Conditions.

All costs and expenses incurred and/or arising from the participation in the Campaign, including without
limitation, telecommunications, network, Short Messaging Services, postal and all such other charges and out-
of-pocket expenses as may be incurred by a Participant during or in connection with the Campaign shall be
borne by the Participant.

Eligibility

Where the eligibility age prescribed in the Schedule to Conditions of Entry is below the age of eighteen (18),
Participants are required to obtain the written consent (in such form as may be prescribed by the Organiser),
from their parents/legal guardians before participating in the Campaign and submitting any personal
information.

The Organiser may require a Participant to provide proof of eligibility to participate in the Campaign including
without limitation, identification documents, and the written consent of parents/legal guardians in the case
of Participants below the age of eighteen (18) years.

Non-eligibility
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5.1

5.2

53

6.1

6.2

6.3

6.4

6.5

6.6

The following groups of persons shall not be eligible to participate in the Campaign:

(a) Employees of the Organiser and its group of companies and their immediate family members (spouse,
children, parents, siblings, and their spouses); and

(b) Employees of the Organiser’s agencies associated with the Campaign and their immediate families (spouse,
children, parents, siblings, and their spouses).

Disqualification

The following entries will be disqualified:

(a) unclear, incomplete, duplicate, copies, illegible or incorrect entries; and/or

(b) entries that violate the Terms and Conditions, any applicable laws and/or regulations.
In addition, the Organiser reserves the right to disqualify any Participant that:

(a) undermines, has or attempted to undermine the operation of the Campaign by fraud, cheating or
deception; and/or

(b) are not eligible or unable to provide proof of eligibility to participate in the Campaign for verification by
Organiser when requested.

In the event of a disqualification after a Prize has been awarded, the Organiser reserves the right to demand
for the return of the Prize or payment of its value from the disqualified Participant.

Prizes

The Organiser, its agents, sponsors and representatives shall have no liability to any Participant who defaults
in collecting the Prizes in accordance with the Prize Claim/Delivery Date in any respect whatsoever. The
Organiser reserves the right to determine how uncollected Prizes will be dealt with.

The Organiser reserves the right to substitute any one of the prize(s) with items of equivalent value at any
time without prior notice. Prizes are strictly not transferable, assignable, exchangeable or redeemable by the
Participant in any other form or manner other than that specified by the Organiser.

Any additional costs not specifically stated in the Schedule to Conditions of Entry in relation to a Prize shall be
the responsibility of the Winner.

All Prizes must be taken according to the terms and conditions of the Organiser, its agent sponsor or third
party providing the Prizes.

Prize(s) are given out on an “as it is” basis. The Prize shall be used/taken entirely at the risk of the Participants
and the Organiser excludes all warranties and liabilities in connection with the Prize to the fullest extent
permitted by law.

Prizes must be claimed in person unless the Organiser prescribes other modes of collection.
Publicity

The Organiser may use a Participant’s entry including without limitation, photos, drawings, text, and any
other content or information submitted for purposes of the Campaign (collectively the “Materials”), and the
Participant’s name, and/or likeness, for advertising, publicity and promotion of any goods or services of the
Organiser, for an unlimited time throughout the world without compensation, and in any media. The
Participant shall do all things necessary to give effect to this if requested by the Organiser.

Intellectual Property Rights
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10.

10.1

10.2

11.

111

11.2

11.3

114

11.5

11.6

The Participant agrees that all intellectual property rights in any contents and/or materials submitted, made
or created by the Participant in connection with the Campaign and any derivative works arising there from will
perpetually and Page 7 of 8 unconditionally be vested in, assigned to and owned by the Organiser. The
Organiser has the right to use and modify such materials or works in any way it deems fit without
compensation to the Participant and the Participant waives all rights he or she may have in such materials or
works.

Indemnity

Each Participant agrees to indemnify, release and hold harmless each of the Organiser, its holding, subsidiary
or related companies as defined in the Companies Act 2016 (“Nestlé Malaysia Group”), directors, officers,
employees, agents, sponsors and/or representatives against any and all losses, rights, claims, actions and
damages (including special, indirect and consequential damages) arising from or incurred as a result of the
Participant’s participation in the Campaign, acceptance of any Prize, and/or the use of the Participant’s entry
and/or likeness in connection with the Campaign or violation of the Terms and Conditions.

Limitation of Liability
The Participant’s participation in the Campaign shall be at the Participant’s own risk.

The Organiser, Nestlé Malaysia Group, its, directors, officers, employees, agents, sponsors and/or
representatives shall not be liable to any Participant in respect of any loss or damage whatsoever which is
suffered, including but not limited to indirect or consequential loss, or for personal injury suffered or sustained
by the Participant arising out of or in connection with the participation by the Participant in the Campaign, as
well as the redemption and/or utilisation of any Prize won.

General

The Organiser, its agents, sponsors and/or representatives shall not be liable to perform any of their
obligations in respect of the Campaign and the Terms and Conditions where they are unable to do so as a
result of circumstances beyond their control and shall not be liable to compensate the Participants in any
manner whatsoever in such circumstances.

Any names, trademarks or logos used and or reproduced in any materials (including marketing and
promotional materials) in connection with this Campaign, in particular that relates to the Prize, are the
properties of their respective owners. This Campaign and the Organiser are not affiliated with, or endorsed or
sponsored by, the relevant owners, unless otherwise communicated, and such owners are not part of the
Organiser’s group of companies

The Participants shall not be entitled to assign any of the rights or sub-contract any of the obligations herein.
The Organiser shall be entitled to assign or sub-license the whole or any part of its rights hereunder to any
third party as may be determined by the Organiser

The invalidity, illegality or unenforceability of any terms hereunder shall not affect or impair the continuation
in force of the remainder of the Terms and Conditions of the Campaign.

Where the Terms and Conditions of the Campaign is prepared in English and any other language(s) in the event
of any inconsistency between the English language and the other language(s), the English language version
shall prevail and govern in all respects.

The Terms and Conditions of the Campaign shall be construed, governed and interpreted in accordance the
laws of Malaysia.

Privacy Notice
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12.1 By participating in the Campaign, the Participant agrees to the processing of the Participant’s Personal Data by
the Organizer in accordance with the Privacy Notice in www.nestle.com.my/info/privacy_notice.
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